
1. Beekeeping products 

The company aims to implement a comprehensive plan for the production of storage, packaging 

and promotion of beekeeping products with a main focus on honey. 

The modern model of rural development requires a quality primary product (where we have the 

climate and soil and the knowledge to produce it in Greece), modern distribution systems (from 

direct internet sales, to "U-Pick Farming" in the field), proper relationship quality and price, and 

of course effective modern promotion methods. 

In other words, we need effective marketing and proper management of new opportunities, some 

of which are already here, and others are going to come to our country. 

Opportunities that arise mainly due to changes in eating habits (such as a return to a healthy 

Mediterranean diet), or scientific discoveries about the beneficial properties of various animal 

and plant products, their use in the pharmaceutical industry and the cosmetics industry. 

One such opportunity is beekeeping, an art that is lost over the centuries. 

The combination of taste with beneficial properties, which have already been "recorded" in 

research around the world, and on the other hand the possibility of creating thousands of new 

jobs in a sector where our country has a clear competitive advantage due to biodiversity and 

climatic conditions are the best reason for to deal with beekeeping. 

 

2. Hotel 

Xanthi, the city of a thousand colors is a city of Thrace with a special historicity. The city has the 

largest single traditional settlement in Greece and that is why it is causing pan-Hellenic and 

international tourist interest. 

Xanthi differs from the other cities of Eastern Macedonia and Thrace because in addition to the 

sights of the city it has to show two large institutions: The institution of the Xanthi Carnival and 

the celebrations of the Old Town. 

In fact, in recent years, these two institutions have acquired, in addition to the Panhellenic and 

Balkan scope. 

So the company's vision is to quickly establish itself in the city of Xanthi not only through the 

quality of accommodation, amenities and catering that it will offer, but especially through the 

new services that it will provide to its customers such as highlighting the natural wealth of the 

area and sightseeing and museums of the area. 

The Business Plan of the hotel will capture its Business Model, in 9 distinct sections which will 

describe: 

• to which customer groups it is addressed 

• what it will offer to them 

• how to approach them and build relationships with them 

• through which resources of collaborations and activities it will operate 

• how to make money  

 

3. Pastry products 

The company's philosophy is based on the principles of nutrition, ideology, energy and cultural 

self-sufficiency, produces products and services aimed at improving the quality of food and 



consequently human life, strengthening traditional crops, traditional arts and crafts. mild 

treatment methods. The company currently produces flour, pasta and frumenty. 

Purposes of the business are: 

• the protection, rescue and dissemination of the natural and urban environment by any 

possible legal means. 

• The development and promotion of mild environmentally friendly technology methods. 

• The maintenance and strengthening of traditional crops, professions and the promotion of 

mild processing and the qualitative upgrade of the food of the whole society. 

• The promotion and enhancement of artistic activity. 

• The maintenance and promotion of energy-independent homes with traditional and 

environmentally friendly materials to create homes that respect the environment and 

promote quality and harmonious human life. 

 

4. Jams and sweets 

The modern model of agricultural development requires a quality primary product (where we 

have the climate and soil and the knowledge to produce it in Greece), modern distribution 

systems, proper quality and price ratio, and of course effective modern methods of promotion. In 

other words, we need effective marketing and proper management of new opportunities, some 

of which are already here, and others are going to come to our country. Opportunities that arise 

mainly due to changes in eating habits, or scientific discoveries about the beneficial properties of 

various cultivated plants, their use in the pharmaceutical industry and in the cosmetics industry. 

The company aspires to implement a comprehensive plan for the cultivation and promotion of 

Greek blueberries, which will be based on modern marketing and communication methods, with 

collaborations and networking with important "players" in the field of disposal and processing. 

 

5. Women's clothing 

This is a dynamic business for the production and marketing of women's clothing, which is placed 

in the leading companies in the industry in our country. The women's clothing industry has a 

strong tradition in our country and operates in an environment of intense competition, with the 

strengthening of large retail chains and a serious import penetration. 

During the first eight years of its operation, the company developed dramatically, and today its 

activity includes a production plant in the industrial zone of Xanthi, and 25 stores in the largest 

cities in the country, of which 10 of the company and 15 franchise networks. 

Its strategy is to gain a higher position in the market, with the deepening and expansion of its 

competitive advantages, which mainly concern the consumer reception of the name and the 

sound financial base of the company.. 


